
                                                                  
                                                                    

In real estate, early spring into fall is normally our busy season.   We’re  hopeful, of course, that this 
spring and summer is no exception.   Like so many of you, the economic climate of our nation 
dictates much of our business.   I would remind you though, that if you’d like to make a housing 
change, this year could possibly be the last in many to take advantage of low interest rates.  No one 
can predict when rates will begin to rise, but when they do, it is expected they could rise very fast.   

In this issue, you’ll find a number of topics addressed.   It seems spring puts a lot of people into the 
mood to tackle home improvement projects.  So, we’ve brought you a little on the subject.  If you’re 
thinking about a particular project inside or out, and would like a second opinion from the eyes of a 
professional realtor, please don’t hesitate to call. 
 
We’ve hopefully provided you with some useful reminders and helpful information.  We have April 
15th marked on our calendar too.    
 
Please don’t hesitate to call if we can help you with your real estate needs in any way.   Even if you 
don’t have immediate real estate needs, we’re always interested in staying in touch.    
 
We hope you’re enjoying our newsletter.   We’re working hard to make it fun, informative and useful.  
If you know anyone looking for a professional realtor and would like us to mail them a copy, just let 
either Lynn or I know.   We thank you for taking the time to read it each quarter. 
                                                                                                    John                                                     
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You’ve Been ... 
Posted 

By John and Lynn Powell 

John’s Two Cents 

Tired of Junk Mail! 
Here are a few suggestions to finally get rid of that pesky 
paper. 
 
Write Direct Marketing Association, Mail Preference Service, 
P.O. Box 282, Carmel, NY 10512; or www.dmachoice.org to 
register on line or download a mail-in-form.  You can also 
send a letter to this address along with $1 and ask that you 
be removed from their mailing list.   Unfortunately, “resident” 
or “occupant” mail cannot be stopped through the DMA. 
 
To eliminate credit card promotional mailings, call 1-888-567-
8688 (888-5OPT-OUT) or visit www.optoutprescreen.com.  
You can choose a 5-year or permanent removal. 
 
Catalog Choice is a free website that allows you to opt out of 
unwanted catalogs.  Once you register, you can choose the 
catalogs you wish to stop receiving.    www.catalogchoice.org  
 
If you want someone else to do it for you, explore 41 Pounds. 
A non-profit organization, the service will contact 20-35 direct 
mail companies to remove your name from their distribution 
lists.  Junk mail should be reduced by 80-95% in 5 years.   
Cost is $41.     www.41pounds.org    
 
Dial out of unwanted phone books: 
Yellow Book:  — 1-800-929-3556 — renew every 2 years 
Verizon:  1-888-266-5765 
 
And let’s not forget those telemarketers! 
www.TexasNoCall.com  (Small Fee) 
National Do Not Call:   www.donotcall.gov     

I have a confession —  I’m not a furry pet person.  If you are a furry 
pet lover, I hope you will forgive me.   In general, I just don’t like the 
feel of furry things.  As a result, my children didn’t have a dog or cat.  
The best I can tell, none of them have been emotionally scarred for 
life.  However, they are still young adults so I suppose the whole 
issue still has time to come back and “bite” me.  (Forgive the pun!)   
 
As real estate professionals and since pets hold such an important 
place in the lives and hearts of so many families, this is a topic John 
and I wanted to address with our clients. 
 
Besides staying in touch with you, one of our goals with this 
newsletter, is to also keep you informed about the real estate buying 
and selling process.  To a pet lover, it’s hard to imagine a buyer might 
be turned off by a pet living in your home.  But some might. Hopefully, 
after you review the article on page 3, pet lovers and those not so 
crazy about furry animals, will have a better understanding of each 
other.    
 
When the time comes to list your home, we’ll personally work with 
you to come up with the best plan to show your home without 
uprooting your pet.   In every real estate transaction, whether you are 
a buyer or a seller, we strive to provide every client our best personal 
service and advice.   
 
And by the way, if you know a furry pet lover or anyone else that 
needs to sell their home, we hope you’ll refer them to Team Powell.   
We promise to provide your referrals our best personal service also.  
 
And finally … my kids did have a pet.   They had a snake. 
                                                                    Lynn 

A Penny from Lynn’s Thoughts 

 
I’m proud to be paying taxes in 
the United States.   The only 
thing is — I could be just as 
proud for half the money.   
Arthur Godfrey, Entertainer 

 

The wisdom of man never yet 
contrived a system of  taxation 
that would operate with perfect 
equality.     Andrew Jackson 

Dallas Blooms at the Dallas Arboretum!            
 March 6— April 11        www.dallasarboretum.org 

 
The best measure of a man's 
honesty isn't his income tax 
return.   It's the zero adjust on 
his bathroom scale. 
Arthur C. Clarke, author 



Posted by Powell 
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             Is Your Home Your Largest Asset? 
For many, it is.  Regardless, most of us have to admit, it is one of our largest investments.  That said, what are we doing to 
protect it?  We all want to enjoy our homes, but when it comes time to move on, we also want it to have increased in value.  This 
process often begins when you buy the home.   Balanced with what you can afford, you try and select a home in a good 
neighborhood with good schools, all with the intent that if or when you have to sell someday, others will want to pay you more 
than you have invested.   Of course, we don’t live in a perfect world and things don’t always work out, but there are few things we 
can consider to have a better chance of reaching that goal.   

 

How Much Might a Remodel Return?   
Use the following as general guidelines.  For more specific guidelines for  your home or neighborhood, contact John. 

                 

 
                                                  
       
 
 
 
 
 
 
 
 
 
 
Information from National Association of Realtors, Remodeling Cost vs. Value Annual Report, January 2009-10.  We’ve reported 
information based on Midrange (lower to higher) Remodeling Costs per project.   Interested in Upscale remodeling numbers?  
Give John a call.  

   What’s the Difference? 

Market Value: 

The highest price in terms of money which a property will bring in a competitive and open market and under all conditions  

required for a fair sale. 

 

Assessed Value: 

The valuation placed on property by a public tax assessor for purposes of  taxation. 

 

Appraised Value: 

An opinion of a property’s fair market value, based on an appraiser’s knowledge, experience, and analysis of the property.  Since 
an appraisal is based primarily on comparable sales, and the most recent sale is the one on the property in question, the  

appraisal usually comes out at the purchase price. 

 

Market Price: 

The price paid regardless of external influences such as pressure, motive or intelligence. 

DO: 
Make Smart Remodeling Decisions:  Kitchens, Bathrooms, and 
especially the master bath, will most likely bring you the 
greatest return on your investment.   However, replacing a 
badly worn floor may also be wise.   
   
Take pride in your home’s interior and exterior appearance  and 
in your neighborhood.   
 
Keep up with routine maintenance.   

DON’T: 
Follow every trend.  (Remember harvest gold carpet and 
avocado appliances?  Okay, maybe not.)  Think first about 
what will work for your home and family and choose 
“timeless”.     
 
Don’t over-improve your home for the neighborhood.  If in 
doubt, check with a real estate professional.   
 
Don’t neglect repairs or leave remodeling projects unfinished.  

Major Kitchen Remodel                          75% to 72% Entry Door Replacement                        74% to 65% 

Minor Kitchen Remodel                          83% to 78% Window Replacement                            74% to 77% 

Bathroom Remodel                                 81% to 71% Patio/Deck Addition                                            81%  

Bathroom Addition                                  69% to 59% Replace Damaged Ext. Siding               70% to 80% 

Family Room Addition                            72% to 65% Lawn Sprinkler System                                       50%    

Home Office Remodel                            54% to 48% Sunroom Addition                                               50% 

Interior Paint                                         70% to 300% Garage Addition                                     67% to 62% 
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Looking for a Day Trip? 
Did you know North Texas has a Lavender Farm?  Located approximately 1-1/2 hours north of Dallas in Gainesville, you can pick 
fresh lavender, have lunch and explore the gift shop.  Lavender Ridge Farms also has a Spring and Fall Festival.   Like all of our 
suggested outings, please be sure and check the website or call ahead to confirm dates and availability of product.  As 
you know, sometimes our Texas weather can be harsh on crops.  Opens this season on March 19! 

 

 

How Long Should You Keep Financial Records? 
 

Tax Returns:    For IRS purposes, Tax Returns and all supporting documents should be kept for a period of 7 years.   You will also want to 
keep a copy of every tax return you’ve filed but it isn’t necessary to keep all the supporting documents except for the past 7 years. 
IRA Contributions:      Permanently 
If you made a nondeductible contribution to an IRA, keep the records indefinitely to prove that you already paid tax on this money when 
the time comes to withdraw. 
Retirement/Savings Plans Statements:    From one year to permanently 
Keep quarterly statements from your 401(k) or other plans until you receive the annual summary; if everything matches up, shred the 
quarterlies.  Keep the annual summaries until you retire or close the account. 
Credit Card Receipts and Statements:   From 45 days to 7 years 
Keep original receipts until you get your monthly statement.   Shred the receipts if the two match up.  Keep the statements for 7 years if 
tax related expenses are documented. 
Bills:    From one year to permanently.   In most cases, once checks have cleared, you can shred the bill.   However, checks or invoices for 
large purchases — such as jewelry, cars, appliances, antiques, collectibles, furniture, computers, etc.  — should be kept in an insurance 
file for proof of their value in the event of loss or damage.   
Bank Records:  Keep copies of checks  related to your taxes, your business expenses, home improvements and mortgage payments.   
Shred those with no long-term importance.   
Pay Stubs:   One year.  After receiving your W-2, make sure your information matches.  If they do, shred the stubs.   If not, ask for a 
corrected form, a W-2c. 
Have you found an good  system for electronically keeping and storing your financial and household records?  We’d love to hear your 
solutions and share them with our readers in the future.  Send your solutions  to:  gailhart@kw.com      

                                    What’s The Big Deal About Pets? 
 
 

Lavender Ridge Farms, 2391 County Road 178, Gainesville, TX 76240   
www.lavenderridgefarms.com  
info@lavenderridgefarms.com 

Hours: Fri.— Sun., 9 a.m. — 5:00 p.m.       Café:  Fri.—Sun., 11:00 a.m.—3:00 p.m. 
This year’s Spring Lavender Festival is scheduled for May 29—31.   

Lavender gives a refreshing twist to lemonade.  Steep 2 tablespoons of dried lavender 
heads in 1 cup of boiling water.  Cool and add to 2 quarts of prepared lemonade.  

Why Others Might Not Like Your Pet? 

Fear, Real or Irrational.  Many people don’t have experience with or, they’ve had a 

bad experience with animals.   Animals can sense fear and any pet can be 
unpredictable. 

Pet Hair.   You have to admit, it can be annoying. 

Urine, especially cat.   The best-trained pets have accidents.   

If You Are the Seller: 

Be sure your home will pass the “whiff” test.  Some 

buyers may be allergic to cats or extremely sensitive to 
animal smells. 

Vacuum daily.   

Remove as many signs as possible of your pet.   This 

includes water and food bowls, toys, litter boxes and 
waste in the back yard. 

Hire a professional carpet cleaner to address pet stains 

before your put your home on the market.   If the odor 
can’t be removed, consider replacing the carpet. 

If possible, remove your animals from the home before a 

showing.   Second best solution is to contain them in a 
kennel.  Be sure to leave a note warning potential buyers 
not to disturb them. 

If You Are A Buyer: 

Be sure and tell you realtor if you have a severe allergy or 

an aversion to animals.    

If you are pet lover, let your realtor know any special 

features you might be looking for in a home.   If you have 
a large dog, do you need a large yard?  Are you hoping to 
install a doggie door in this home and need just the right 
spot.  Or maybe you want to be able to contain a pet while 
you are away from home.   Do you want hardwoods or 
ceramic tile instead of carpet?  Pre-knowledge will help 
your realtor narrow the homes he or she might show you. 

In some cases, you may need to have your realtor check 

deed restrictions with a homeowner’s association and city 
or county code.  The number and type of animals allowed 
could be restricted.    



www.TeamPowellHomes.com 
johnpowell@kw.com 
lynnpowell@kw.com 

972-733-8587 

Have you had a chance to visit our website recently?  
Did you know, you can … 

Find the websites to all the area school districts? 

Advice You Want  

Experience You Need 

John & Lynn Powell 

Keller Williams Realty 

3600 Preston Road, #100 

Plano, TX 75093 

Search the active MLS Database? 
   Simply the Best! 

 

NTREIS Single Family Sold Listings
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Single Family 2007 5,349 6,177 8,284 7,606 8,805 9,139 8,758 8,750 6,084 6,385 5,762 5,257

Single Family 2008 4,490 5,556 6,223 6,751 7,750 7,371 7,394 7,198 6,392 5,502 4,146 4,712

Single Family 2009 3,399 4,216 5,353 5,435 5,971 6,782 7,127 6,338 6,020 6,309 5,480 4,933
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                                          Information obtained from 3rd parties and make no express or implied representation as to the accuracy thereof.   
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